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Executive Summary 
 
 The women’s basketball team at the University of Oregon has been recognized for 

having one of the biggest increases in attendance in the past year. Despite this statistic, 

the Pac 12 is ranked below other major conferences in Division 1 for women’s basketball 

attendance. In response to low attendance numbers, the University of Oregon hired Paul 

Westhead, a coach with experience in the NBA and the WNBA, to improve the team 

quality of playing leading to a possible increase in attendance. 

 We found in our secondary research that the women’s basketball team quality and 

record have a direct relationship with attendance. In addition to the winning record of the 

team, the number of students enrolled and the number of female students also has an 

effect on attendance at collegiate women’s basketball games. Nationally sponsored 

competitions designed to increase attendance have also proven effective at growing fan 

bases. 

 Other University of Oregon sports teams have found success with increasing 

attendance due to heavy marketing and an increased number of giveaways. For example, 

Oregon volleyball attendance jumped when the volleyball players personally handed out 

fliers to students on campus, and increased the number of giveaways at games.  

 After conducting 31 in-depth, one-on-one interviews with people around the 

University of Oregon campus, the general consensus was that the majority of the people 

questioned were unaware of the women’s basketball team. There were multiple 

comments on the lack of marketing or “hype” for women’s basketball, which explains 

why they may not be aware of the team. We also found that the participants who were 
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interviewed and surveyed that attended women’s basketball games did so because of a 

personal connection with the players and/or the team.  

 Ultimately, we found from both our qualitative and quantitative research that the 

main reason for attendance at women’s basketball games is that the attendees genuinely 

enjoy watching basketball and they attend for social reasons.  The barrier for attendance 

is that the team is not well advertised and there is not enough player presence or 

awareness on the University of Oregon campus.  

 

Situational analysis 

 During the 2010-2011 season, the University of Oregon women’s basketball 

team averaged 3,100 people per home game, an increase of 846 attendees from the 2009-

2010 season.13 However, attendance at women’s basketball games in the Pac-12 still falls 

far behind conferences such as the Big 12 and Big 10. Among Division I programs, the 

Big 12 leads the women’s basketball average conference attendance at 5,247 people per 

game.13 The Pac-12 falls behind many of the major/power conferences for women’s 

basketball attendance, with an average attendance of 2,071 people per game.13  

 The Ducks women’s basketball team set a Pac-10 Conference attendance record 

on January 23, 2011 with an attendance of 12,320 people during the Civil War game, 

cheering Oregon to a victory over Oregon State.13 Despite the new arena, the new coach 

and the new team tactics, the university’s total average revenue for women’s basketball 

games continues to fall behind average total expenses. Oregon women’s basketball 

generates significantly less revenue than it did five years ago due to poor attendance.12 

Beginning January 25th, 2011, the UO Athletic Department created a promotion in honor 
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of the opening season at Matthew Knight Arena and the success of the Civil War victory. 

It offered $2 general admission tickets for every Saturday for the remainder of the 

season.5 The introduction of the $2 Saturday Special led to an increase in attendance but 

is not a sustainable long term solution.5 

 The University of Oregon hired Paul Westhead to coach the team in March 

2009. Westhead is a big name coach with experience in the NBA and WNBA. His fast-

pace style of basketball has contributed to Oregon being 2nd in the Pac-10 in average 

points per game.15 Matthew Knight Arena opened on January 13, 2011 and provides an 

incentive to support and follow the women’s basketball program. Matthew Knight arena 

is a one of a kind sports arena, with a distinctive floor design and modern architecture. 

The $227 million dollar project14 replaced the historic Mac Court, and fans wore 

“Mac2Matt” t-shirts to celebrate the opening of the new arena. "Matthew Knight Arena 

represents a state-of-the art facility for the Oregon basketball programs, a venue for major 

concerts and other cultural events in the Eugene community, and a statement-making 

front door for the University of Oregon at the corner of Franklin Boulevard and Villard 

Street,"16 Ron Bellamy said in the article, “Let the show begin!” 

 We aim to provide the women’s basketball team with detailed research to help 

guide a campaign for improving attendance at the University of Oregon’s women’s 

basketball games. Using quantitative and qualitative research, we have reached out and 

connected with the external community here in Eugene, not just the students and faculty 

at the University of Oregon.  
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Secondary Research 

During the 2010-2011 season the University of Oregon’s women’s basketball 

attracted an average of 3,100 fans per game, which is 3 times less than the leading team, 

from the Division 1 NCAA teams in terms of attendance.1 The University of Tennessee 

ranked number one, with average attendance figures of 12,896 people per game. 

Tennessee’s undefeated conference statistics have likely contributed to its high 

attendance figures, while Oregon’s past season statistics were 4 wins and 14 losses. Of 

the top 25 programs with the highest attendance in women’s basketball, twenty of the 

teams had a minimum of 20 wins in 2011, which is a measure of success in college 

basketball.2 

According to “From the Hardwood to the Gridiron to the Dorm” an article in the 

International Journal of Sports Finance, several variables contribute to attendance at 

women’s collegiate basketball games. The team’s quality and record have a direct 

relationship to game attendance. Institutional characteristics such as number of students 

enrolled, number of female students, affiliation in BCS and NCAA championships, 

location, and whether the school is public or private can affect average attendance rates. 

Additionally, winning either a National Invitation Tournament (NIT) or NCAA 

tournament can have a lasting positive impact on attendance.3 

The presence of a football team also influences attendance at women’s basketball 

games.3 For example, schools with the smallest and largest enrollment size, having both 

football and women’s basketball programs act as complementary factors. In the case of 

the University of Oregon, which has a midsized enrollment, the football and women’s 

basketball teams act independently. This means that football attendance likely has no 
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relationship or correlation to women’s basketball attendance. However, the quality of the 

football program has an effect on basketball attendance. Oregon football has outstanding 

statistics, boasting 12 wins and one loss in the 2010 season11 and is a popular program; 

averaging 59,398 attendees per game in 2010.12 Football at the University of Oregon 

continuously spills over into post-season, overlapping with the basketball season and 

potentially deterring attendance.  

Another impact on women’s basketball is the use of nationally sponsored 

competitions designed to increase attendance.  The Big Ten’s SuperFan campaign began 

in 2002 and has consistently led to increases in conference attendance at women’s 

basketball games.4 The campaign allowed each university in the Big 10 to market the 

women’s basketball teams using tools provided to them in a “SuperFan kit.” The 

SuperFan kit included a 30-second television public service announcement (PSA), logos, 

posters, ads, radio PSA scripts and more to help promote home games.4 The school that 

boasted the most attendance was awarded a Big Ten trophy, which created a competition 

within the Big Ten schools. As a result of the success of this program, Michigan State 

increased its attendance by 77 percent in 2002.4 The competition continues through today 

and has been a huge success.4 

Similar to the Big Ten’s SuperFan campaign, during the 2009-2010 season the 

West Coast Conference (WCC) Fan Draft was created as a marketing grant for women’s 

basketball programs… “The WCC was one of only 18 recipients of the grant program, 

which dedicated approximately $750,000 nationally to increase awareness, exposure, and 

attendance of women’s basketball.”8 The WCC created campaigns to promote nationally 

ranked teams coming into town. In addition, programs developed creative community 
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outreach programs. For example, the University of South Carolina published comic 

books that featured the women’s basketball team and the team’s head coach. These comic 

books were given to children in the community to encourage them to attend home games.  

Many teams also targeted community groups, such as the Girl Scouts, to reach a larger 

audience. 

The University of Oregon is been recognized by fans for its nationally popular 

football and men’s basketball programs. While the students attend and support football 

and men’s basketball whole-heartedly, some seem to forget that other teams need similar 

support. For example, in 2010 the Oregon women’s volleyball team noticed that 

attendance at games had dropped.5 In 2009, the volleyball team averaged 1,412 fans per 

match, but in 2010 that number had decreased to 1,295 despite the fact the team was 

playing in the new Matthew Knight Arena. The volleyball team asked the Athletic 

Department’s marketing team to find a solution.  In 2010, the volleyball team set a record 

attendance of 2,346 fans against Oregon State, which ranked 11th on the list of all-time 

biggest home volleyball crowds.5 Halfway through the 2011 season, the team already 

broke the attendance record when the volleyball team had over 6,210 fans against #4 

ranked Cal.6   

The increase in attendance was due to heavy marketing and dedicated 

promotions.7 In addition to online web advertisements and fliers around campus, the 

marketing team at the UO athletic department posted advertisements promoting the game 

in the Greek houses affiliated with the University and in the EMU amphitheater during 

the week before the game. The volleyball players also passed out fliers to students on 

campus to support their program. Some additional promoted activities included handing 
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out free shirts to the first 500 fans, free pizza to the first 100 students and a Duck Store 

gift card giveaway.7 

In 2007, Arizona State University reached out to the youth in the community 

through the Character Code Program. The program had three areas of concentration: “the 

increase of attendance at ASU women’s basketball games, the involvement of elementary 

school students, and the increase of ASU women’s basketball community outreach 

efforts.”9 In addition to the Character Code, the Sparky’s Kids to College program and 

the Devils Kids Club were created. The Devils Kids Club aimed to double memberships 

each year until 2010, which would “increase total membership and increase attendance 

by having the kids bring family and friends to games.”9 The programs were designed not 

only to increase attendance but also to educate and create relationships with younger 

students in the community. The Sparky’s Kids Program was intended to increase youth 

attendance by 1,500 per game and gather a large group for a Sparky’s Kids field trip, as 

well as encourage youth to achieve a college education.9 The creators of this campaign 

believed increased community involvement would result in continued support from the 

families, friends, and students beyond the 2007-2008 season and encourage youth to 

become lifelong fans. 

 Lastly, we conducted an interview with Boston University soccer player Lily 

Albin, who said her team conducted a marketing project to reach out to students on 

campus. The dean of students gave $100 to student groups if they brought at least 25 

members to a game. The soccer team had a car parade around campus, which included a 

shootout with the players outside the student union. The shootout was conducted to 
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incorporate all students into the game of soccer and the winners received tickets to future 

soccer games and other soccer related prizes.10 

 

Qualitative Research Method 

We chose to do in-depth interviews because we believed it was the best way to 

find the underlying attitudes, opinions, and beliefs towards the University of Oregon 

women’s basketball team. The interviews were conducted individually in a one-on-one 

setting. Four of our group members were in charge of conducting the interviews 

individually. The four group members separated and approached interview participants 

within a 4-day period. In total, 31 in-depth interviews were completed (Appendix 3). 

Locations such as the Duck Store, outside of Starbucks on 13th street, and the coffee 

shops on the University of Oregon campus were used to target students, and non-

students. Participants were not selected entirely at random. We chose to target the 

University of Oregon surrounding areas because we wanted participants who were aware 

of the athletic programs on campus. However, once at the locations, participants were 

approached regardless of gender and/or age to receive the greatest variety in feedback. 

Another method used was snowball sampling. We collected data from friends, 

and acquaintances, in-person and electronically. Initially, we approached friends who 

regularly attended athletic events.  From there, they directed us to individuals who would 

be willing to participate in the interview process. We used this strategy because after 

analyzing the data from the original survey (Appendix 1), we concluded that a very small 

population of the campus community had attended a women’s basketball game. Since 

finding participants who had attended a single game was extremely difficult, we hoped 
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the snowball sampling could lead to a desirable size of participants and balanced 

information. A fairly equal number of participants who had not attended would allow us 

to accurately compare and contrast attitudes and beliefs of the women’s basketball 

program.   

As a group, we created an interview guide (Appendix 2). However, before 

conducting the in-depth interviews, our group decided to hand out surveys (Appendix 1) 

to begin our quantitative research. The survey (which is talked about in the quantitative 

section) gave us insight on how to conduct the in-depth interviews. The survey confirmed 

that in our qualitative research, we must address that the majority of participants who 

have not attended a game. The question of “Why have you not attended a women’s 

basketball game?” was the most important. Our in-depth interviews needed to provide 

“confirmatory research…to further explain the “whys” behind the quantitative findings” 

(Stacks 68) from the original survey.18 We separated the interview guide into a “if yes” 

and “if no” section, with specific questions related towards their answer of whether they 

had attended a game or not, which then led us to identify the participant’s current 

attitudes and perceptions of the women’s basketball team.  

 

Qualitative Results 

 
 Overall, study participants were unaware of a women’s basketball team presence 

on campus.  The two freshmen participants interviewed were not aware that the women’s 

basketball team had played a game this year (first game was against Cal Poly on 

11/13/2011), and never saw any UO email advertising the game or tickets.  They both 

said they would consider going if their friends were going and expressed excitement 
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about being able to see Matthew Knight Arena. They said that “friends, hype, advertising 

and a good team” would make going to the games more appealing. Interview participant     

#31, a 36-year-old male, expressed his lack of knowledge of the women’s basketball 

team presence on campus. “The only reason I know we have a team is because of the 

posters of some of the women basketball players that were on the old Mac court. They 

had huge pictures of a few selected players next to the men basketball players. I don’t see 

anything like that on Matthew Knight Arena. When I first arrived at the University of 

Oregon in 1996, there was a large billboard of the women’s basketball coach’s head next 

to Ernie Kent. From there, it was easy to identify her face and who she represented,” he 

said. 

All interview participants agreed that the social aspect of a going to an athletic 

event was of major importance. Nearly all participants stated they would go if their 

friends were going. Friends proved to be large deciding factors in whether the 

participants attended a game or not. Football games were the most regularly attended 

sporting event. Interview participant #24, a 20-year-old female junior at the UO, said her 

main reason for attending football games was the “social aspect, I know that my friends 

are going and we can tailgate before. It’s not so much that I like football, because I really 

don’t know much about the game, but all my friends go so I get a ticket.”   

The advantage of an in-depth interview is the ability to create “a dialogue 

between the observed and the observer.” (Stacks, 67)18  For the male interview 

participants, the topic of resistance towards woman’s sports overall was addressed in the 

interview process. One female enjoyed watching the women’s’ basketball team because 

she believed “they play better together than boys and are more focused on being a team 
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rather than individual accomplishments, like dunking.” For one interviewer, the 4 out of 5 

men she interviewed said they had never been to a women’s basketball game and said 

that they weren’t interested in women’s sports.  They all regularly attended football 

games and said the level of competition for the women’s basketball team “isn’t equal to 

that of the men’s sports teams.” However, another interviewer asked her male participant 

about the entertainment value of women’s sports for men. “Women sports just aren’t that 

entertaining, but it’s not that I’m against women sports. They aren’t hyped up as much. I 

played pick-up against a girl on the women’s team here and she showed me up. I don’t 

realize how talented these girls are because I don’t see it advertised anywhere,” he said.  

Relationship building was a key factor for attendance. One female participant said 

that she knew girls on the team from her high school and that was her main reason for 

attending.  Many participants said they don’t know anyone on the team, so they feel less 

of a connection or desire to attend. Participant #25, a 21-year-old female and senior at the 

University of Oregon attends UO club hockey games regularly. “My boyfriend and all his 

friends are on the team. Plus, they really make an effort to make a family dynamic out of 

it. I feel like if I got to know some of the players, on the women’s basketball team, or if 

they made an effort to reach out to people on campus, then I would be more likely to go.” 

The crowd, atmosphere and attendance were common topics. Interview 

participant #30, a 45-year-old man whose wife is a PHD student at the University of 

Oregon and has two children, talked about the small crowd at women’s basketball games. 

“My two little girls really enjoy it because it’s less crowded, not too loud, and there’s a 

lot of room to sit. It’s great for families because it’s a sporting event that we can attend 

that is still kid-friendly.”    
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However, a smaller, intimate, and less crowded arena did reflect negatively with 

some participants. Low attendance and lack of fan support at the games was a major 

complaint. Many were disappointed that there were very few fans and that the student 

section was nearly empty at women’s basketball games.  The 2008 graduate interviewed 

(participant #26) stated “when I attended a game at Mac Court in 2007, the student 

section was full and cheering. It was my favorite part.”  Many interviewed said that they 

like going to football games because of the crowd.  One male participant described the 

atmosphere as “electric” when referring to the football games in Autzen stadium.  

One out of thirty-one of the participants knew that Paul Westhead was the 

women’s basketball team head coach. However for one interviewer, 4 out of 6 of her 

interview participants said that knowing his credentials and coaching style was an 

incentive to attend a women’s basketball game for the first time.  

Our in-depth interviews helped answer the “whys” to our quantitative data 

received from the original survey. On the original survey, if the participant answered 

“no” to attending women’s basketball games, the survey was essentially over and no 

additional data could be recorded. Since 75.26% responded ‘no’ many participants began 

to write ‘why they had not attended’ on the original survey, even though the question was 

not asked.  Our in-depth interviews concluded the main reasons students and non-

students had not attended women’s basketball games were minimal presence of the team 

on campus (through media and advertising), social aspects, resistance toward women’s 

sports, no relationship building with students, and the lack of an exciting atmosphere 

during women’s basketball games in Matthew Knight Arena. Most of these answers were 
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found on the original surveys, but our in-depth interviews confirmed these attitudes and 

perceptions. 

 

Quantitative Research Method 

Our first wave of surveys was given out at random to students, professors, and 

members of the community to gather information as to what draws fans to women’s 

basketball games (Appendix 1). We found that the vast majority of men did not attend 

games, and for those who did it was because of free giveaways (pizzas, shirts, etc.) 

Women attended games more than men but still had little interest in the game or 

attending regularly. After collecting the results, we decided we didn’t obtain the 

information we were looking for. The questions we compiled were indeterminate, and the 

majority of the survey takers selected “no” when asked if they attended women’s 

basketball games.  

Although the information gathered was somewhat vague, we still found some of 

the information relevant, which led us to conduct our next survey at the first women’s 

game of the year. To improve our survey questions we reviewed Primer of Public 

Relations Research by Don W. Stacks and David Michaelson and revised the questions 

from the original survey to obtain richer responses (Stacks 234).17 We surveyed people in 

person with linear numeric scaled surveys. This allowed them to explain their answers so 

we could gather additional information. It was also important that we knew how people 

accessed information about the women’s basketball program whether it was via the 

internet, newspaper, or other, as well as their demographic information.  
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The Oregon women’s basketball team opened the 2011 season with an exhibition 

game against Concordia on Thursday, Nov. 10. The 119-54 triumph got the fans on their 

feet. Many of the fans that cheered the Oregon players to a victory also participated in a 

quantitative research survey that gathered information about the participants experience 

at the women’s games and what continued to bring them back to Matthew Knight Arena 

(Appendix 4). The survey team met at Matthew Knight Arena an hour before the game to 

start collecting surveys from a variety of people. We talked with season ticket holders, 

students, and other fans to see not only what draws them to games, but also to find out 

what their complaints and/or concerns are about the women’s basketball game 

experience. We also wanted to provide incentive for potential survey takers, so we 

worked closely with the women’s basketball program and we were able to offer 

University of Oregon sportswear if people participated. 

 

Quantitative Results 

 Between Nov. 3rd and 8th, 2011, we conducted the first survey, which included 

138 students, professors, and members of the community around the University of 

Oregon campus and within the Eugene/Springfield area (Appendix 1). We found that 

only 24.36% of the people surveyed attend women's basketball games; and 75.26% of 

people do not attend. Of the people who do attend, 41.2% were men and 58.8% were 

women. 
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The survey included a total of eight questions; five content related questions and 

three demographic questions (Appendix 1).  We calculated percentages, means, medians, 

and modes of the responses. 

 

Attendance	  for	  Women's	  Basketball	  
Games	  

Yes	  

No	  

Number	  of	  Games	  People	  Attend	  	  
Per	  Season	  

1-‐3	  games	  

3-‐7	  games	  
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We then asked participants to rate their experience at women’s basketball games 

on a scale of 1 to 5, 1 being bad and 5 being amazing. The numbers across from the 

question relate to the number of people who responded with that specific rate. 

 1 2 3 4 5  Mean Median Mode 

Rate your experience at women’s 

basketball games 

2 4 20 6 2 3.06 3 3 

 

Our final content related question was multiple choice answered by the people 

who said they do attend games, asking why they attend women’s basketball games. 

 

The demographics of the survey showed that 84.6% of people we surveyed were in 

college and the average age was 23.73 years old. The median and mode for their age was 

21. If the participant was in college, we then asked his or her year in school. 

Why	  You	  Attend	  Games	  

Your	  Friends	  Go	  

Enjoy	  Watching	  
Basketball	  

You	  Know	  Someone	  on	  
the	  Team	  

You	  Play	  basketball	  

Other	  
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Of the people who said they were in college, the average year in school was 3.5, meaning 

most students were either juniors or seniors. The median and mode of students surveyed 

were both at senior status. We surveyed more women than men; the respondents were 

59.4% female and 40.6% male.  

The findings of our first survey show that Oregon women’s basketball games are 

not popular among the young adult/student crowd. Even though most of the Oregon 

student body does not attend games, the majority of people surveyed were students. Our 

team recognized the limitation that surveying mostly students provided, therefore we 

made an adjustment for our second survey (Appendix 4) issued at the first game of the 

season. 

The second survey we conducted was on November 10, 2011 at the UO women’s 

home basketball game against Concordia University (Appendix 4). We were able to 

conduct 79 surveys before the game started. The first question we asked was “how often 

do you attend women’s basketball games on a scale of 1-5?” 

Year	  in	  College	  

Freshman	  

Sophomore	  

Junior	  

Senior	  

Senior	  5	  years+	  

Grad	  Student	  
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 We found that the average response was that the participants attended somewhere 

in the range of 5-7 games per season.  The median response was 11 or more games and 

the mode was 11 or more games. This concludes that fans generally go to either a lot or 

very few games. 

Next we asked participants to rate their experience at women’s basketball games 

on a scale of 1-5 with a 1 representing a “bad” experience, 3 representing a “neutral” 

experience, and a 5 representing an “excellent” experience. This data shows that the 

participants who attended the Concordia game thoroughly enjoy going to women’s 

basketball games. 

 

Number	  of	  Games	  Attended	  in	  a	  
Season	  

1	  Game	  

2-‐4	  Games	  

5-‐7	  Games	  

8-‐10	  Games	  

11+	  Games	  

4.2	  
4.3	  
4.4	  
4.5	  
4.6	  
4.7	  
4.8	  
4.9	  
5	  

5.1	  

Fan's	  experience	  

Mean	  

Median	  

Mode	  
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We then asked “what influences your decision when going to games on a scale of 

1-5 with a “1” representing “not at all” and 5 representing  “very much.” We used this 

scale on the following 8 questions. The numbers across from the questions represent the 

number of people who gave that specific rating for that question. Of the questions we 

asked, the two that garnered the highest positive response was attending games because 

friends and/or family attend games and because they genuinely enjoy watching 

basketball. While the two questions that received the lowest importance was knowing 

someone on the team and playing basketball themselves.  

 1 2 3 4 5 Mean Median Mode 

Friends 
and/or 
family 
attend 
games 

13 1 8 11 44 3.9 5 5 

You enjoy 
watching 
basketball 

0 0 6 6 67 4.77 5 5 

You play 
basketball 

48 6 8 6 11 2.06 1 1 

You know 
someone on 
the team 

56 2 9 3 9 1.83 1 1 

Schedule 
availability 

21 4 18 11 25 3.14 3 5 

You enjoy 
the 
halftime 
shows 

12 9 22 21 15 3.21 3 3 



University of Oregon Women’s Basketball   20	  

Group Members: Julianne Rowe, Kelsey Kaufman, Molly Johnson, Scott Wooley, Kaitlin 
Jones, Dana Nicholson, Megan Clarey, Elise Byers, Lauren Thompson, Grace Fox 
	  

You enjoy 
the on-
court 
promotions 

10 10 19 19 21 3.36 3 5 

You like 
the 
giveaways 

16 6 11 8 38 3.54 4 5 

 

The following graph represents some of the information above that show motivators For 

Attending University of Oregon Women’s Basketball Games. 

 

We also found that most fans find their information via the newspaper, especially 

the Register Guard, and in most cases goducks.com, the official site that holds the 

schedule for the women’s basketball team. 

In terms of demographics, we asked the participants for their age, if they were a 

student, and if they were, their year in college.  
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The average age was 54.25 years with the median age 58.5 years and the mode, or 

most occurring age, 73 years. 

 

Of the 79 participants, 13.94% were students, 86.06% were not.  

 

 

Summary of major findings for the client  

An overall awareness of the women’s basketball team on the University of 

Oregon campus is essential to create a relationship with students and bring them to the 

games. Participants want to feel a personal connection to team members, like the old 

Gender	  

Male	  

Female	  

Year	  in	  School	   High	  School/Middle	  
School	  
Freshman	  

Sophomore	  

Junior	  

Senior	  

5th	  Year	  Student	  
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banners at Mac Court use to provide. Fans want to see a strong presence on campus, 

through advertising and media, which would help the women’s basketball team to be 

easily recognizable. In a recent commercial for Matthew Knight Arena, the men’s 

basketball team is featured, as well as information about tickets for their upcoming 

season. In the advertisement, there is no mention of the women’s basketball team 

upcoming season or ticket information.  

From the qualitative research, we found that there is a general resistance towards 

women’s sports. Through our research we found that men generally do not support 

women’s athletics while women support both men’s and women’s athletic events. 

Participant #23, a 22-year-old female senior at the UO, stated, “I always know that men’s 

games will at least be competitive. It may not be the most exciting game, but it will be 

competitive, up-tempo, and they will go all-out.”  Some men that hadn't attended a 

women’s basketball game thought that women's sports didn’t have the same level or 

quality of competition of men’s athletics.  

 Interview participants often referenced the University of Oregon’s football team 

during the in-depth interview process. Their winning season and national media attention 

is a major factor for student and non-student attendance. Interview participants also 

referenced the social aspects, such as tailgating and post-game celebrations. Even though 

the qualitative results concluded that attendance and awareness is extremely low for the 

women’s basketball games, we did not find an overall negative perception of the team. 

Participants were generally positive, supportive, and interested in the possibility of 

attending a women’s basketball game. Participants voiced their desire to see an increased 

presence of the team on campus and around the community. 
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 The short survey we conducted prior to the start of the season showed that 

approximately a quarter of the people surveyed have attended a women’s basketball game 

in the past. Of the people who attend games, the majority does not attend frequently. 

Many of the participants who were surveyed or interviewed said they were either season 

ticket holders or attend only a single game throughout the entire season. After comparing 

the two surveys it appears that more people in the community attend women’s basketball 

games than students do, and a lot of students who attend games go mainly because their 

friends go. Student attendance relies on the social experience it provides.  

Of the fans who do attend games, 30.9% attend because they like watching 

basketball. Paul Westhead, Oregon women’s basketball coach, is known as the “Guru of 

Go.” He has won championships in the NBA and WNBA. He coaches an entertaining and 

fast paced game. Few participants were familiar with Coach Westhead’s coaching 

history. The majority of people do not know his name or coaching style.  After briefing 

interviewees on Coach Westhead’s history participants expressed interest to attend future 

women’s basketball games.  

The research proved that the people who attended the Concordia game are 

generally regular supporters. Of the participants who took the survey, the average person 

usually attends 5-7 games per season. This evidence shows that the people who came to 

the Concordia game do not just come from time to time, but on a consistent basis. In 

general, the women’s basketball fans are reliable supporters, not random, one-time 

onlookers. This is where our results contradicted each other. The first survey of mostly 

upper classmen college students showed that people who did attend women’s basketball 

games only attended a few games every year. On the other hand, the survey conducted at 
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the first game, which included mainly people of the older demographic, showed that 

people tend to attend games regularly.  

Participants stated that friends and family were a contributing factor to the overall 

experience of the game, but not the main reason for their attendance. The main reason for 

attendance was simply because the fans enjoyed watching basketball. Although the 

reason for attending games is consistent with both surveys, the experience at the games 

was not consistent. The students from the first survey didn’t have as good of an 

experience at the games as the people surveyed at the Concordia game. This may be 

something that needs to be addressed in additional research.  

There were two questions from the second quantitative survey that have very little 

influence on reasons why participants attend women’s basketball games. One was if 

people play or played basketball, showing that past basketball playing experience seemed 

to have no effect on the draw for Oregon fans to come to games. The second is the 

relationship between fans and players. Personal player-fan relationships do not seem to 

increase the experience for current fans because they are already satisfied, however, 

during our qualitative interviews we found that people who do not currently attend 

women’s basketball games would be more willing to attend if they had a personal 

connection with the team and players.   
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Appendices 

Appendix 1: Original Survey  

Please Circle One 

Do you attend women’s basketball games? 

Yes  No 

How many do you attend? 

0     1-3               3-7   7-14        barely ever miss a game 

Rate your experience at women’s basketball games (1-bad 5-amazing) 

Never go  1  2  3  4  5 

Why do you attend games? 

Your friends go  You know someone on the team   

You enjoy watching basketball  You play basketball               Other:____________ 

Your information: 

Age:_______ 

Year in school (If in school):__________________ 

Gender:  F  or  M 
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Appendix 2: In-depth Interview Guide 

1. What’s your relationship with the University of Oregon? 
2. Which sporting events do you attend regularly? 
3. Have you attended a women’s basketball game? 

 
If yes: 

1) How would you describe your experience? 
2) What aspects of the sporting event did you enjoy? 
3) How many games did you attend last year? 
4) Why did you choose to attend a women’s basketball game? 
5) What other aspects besides the game itself did you enjoy? 
6) Do you plan on returning to games? 
7) If any, what were the negative/unsatisfactory aspects of your experience? 
8) What would improve your experience with the women’s basketball team? 

 
If no: 

1) Why have you not attended women’s basketball game? 
2) Have you considered attending a women’s basketball game? 
3) What would spark your interest to attend a women’s basketball game? 
4) What draws you to the sporting events that you do attend? 
5) What would make attending a women’s basketball game more appealing? 
6) Do you know who the coach of the Women's Basketball team currently is? 
7) Have you heard of Paul Westhead? 

 
If they say NO: (Explain that Coach Westhead has been with the UO women’s 
basketball team for 3 years. Then, explain to the interviewee that he has coached 
in the NBA for teams such as the Lakers, Nuggets, Bulls, Magic, and Seattle 
Sonics.) 

a.  Does knowing Westhead’s background as a coach make you more 
interested in attending, or supporting the women's basketball program? 

 

Demographics 
Age: 
Year in school: 
Male or Female 
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Appendix 3: In-Depth Interview Demographics 

Interview/ 
Participant# Age 

Enrolled at UO/ Not 
enrolled 

Year in 
school 

(1- 
Freshman, 2- 
Sophomore, 
3- Junior, 4- 
Senior) Male/Female 

1 22 Enrolled at UO Senior 4 Male 
2 21 Enrolled at UO Senior 4 Male 
3 21 Enrolled at UO Senior 4 Female 
4 18 Enrolled at UO Freshman 1 Female 
5 21 Enrolled at UO Senior 4 Male 
6 21 Enrolled at UO Junior 3 Female 
7 20 Enrolled at UO Junior 3 Male 
8 18 Enrolled at UO Freshman 1 Male 
9 19 Enrolled at UO Sophomore 2 Female 

10 21 Enrolled at UO Senior 4 Male 
11 20 Enrolled at UO Sophomore 2 Female 
12 21 Enrolled at UO Senior 4 Male 
13 21 Enrolled at UO Senior 4 Female 
14 20 Enrolled at UO Junior 3 Female 
15 21 Enrolled at UO Senior 4 Male 
16 21 Enrolled at UO Senior 4 Male 
17 22 Enrolled at UO Senior 4 Female 
18 23 Enrolled at UO Senior 4 Male 
19 19 Enrolled at UO Sophomore 2 Female 
20 21 Enrolled at UO Senior 4 Female 
21 22 Enrolled at UO Senior 4 Male 
22 24 Enrolled at UO Senior 4 Male 
23 22 Enrolled at UO Senior 4 Female 
24 20 Enrolled at UO Junior 3 Female 
25 21 Enrolled at UO Senior 4 Female 
26 26 Graduated from UO Grad 2008   Female 
27 47 Not enrolled     Female 
28 56 Not enrolled     Male 
29 65 Not enrolled     Male 
30 45 Not enrolled     Male 
31 36 Not enrolled     Male 

 
Age of people interviewed: 
Mean:  25.64516129 
Median:  21 
Mode: 21 
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Percentage of people interviewed in currently enrolled at UO: 83.87 % 
Percentage of people interviewed not currently enrolled at UO: 16.13% 
 
Male participants: 51.61% 
Female participants: 48. 39% 
 
Year in school: (1- Freshman, 2- Sophomore, 3- Junior, 4- Senior) 
Mean: 3.36 
Median: 4 
Mode: 4 
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Appendix 4: Interview Survey for Basketball Game 

How often do you attend      1 game  2-4 games  5-7games  8-10 games  11+ games 
women’s basketball games?  1   2        3      4           5 
 
Rate your experience at   Bad  Neutral  Excellent 
women’s basketball games  1   2        3  4          5 
 
What influences your decision to go to games on a scale of 1-5 (1-Not at all, 5-Very 
much) 
 
Friends and/or family attend games.  1 2 3 4 5 
You enjoy watching basketball.  1 2 3 4 5 
You play basketball.    1 2 3 4 5 
You know someone on the team.  1 2 3 4 5 
Schedule availability.    1 2 3 4 5 
You enjoy the halftime shows.  1 2 3 4 5 
You enjoy the on-court promotions.  1 2 3 4 5 
You like the giveaways.   1 2 3 4 5 
 
How do you stay informed with the women’s basketball schedule, promotions, etc? 
 
Age:_______ Year in school (if applicable):___________ Male or Female:__________ 
 
 
How often do you attend      1 game  2-4 games  5-7games  8-10 games  11+ games 
women’s basketball games?  1   2        3      4           5 
 
Rate your experience at   Bad  Neutral  Excellent 
women’s basketball games  1   2        3  4          5 
 
What influences your decision to go to games on a scale of 1-5 (1-Not at all, 5-Very 
much) 
 
Friends and/or family attend games.  1 2 3 4 5 
You enjoy watching basketball.  1 2 3 4 5 
You play basketball.    1 2 3 4 5 
You know someone on the team.  1 2 3 4 5 
Schedule availability.    1 2 3 4 5 
You enjoy the halftime shows.  1 2 3 4 5 
You enjoy the on-court promotions.  1 2 3 4 5 
You like the giveaways.   1 2 3 4 5 
 
How do you stay informed with the women’s basketball schedule, promotions, etc? 
 
Age:_______ Year in school (if applicable):___________ Male or Female:_________ 
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